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NEW METERING POINT REQUEST - UPDATE TOOL ENERGY

+ ‘REC Consequential Change — Additional Metering Points’
confirmed updates required for M10 to the Secure Data
Exchange Service (SDES) New Metering Point Request tool as
follows:

- Remove the following data items
. Expected Profile Class
. Expected Measurement Class

- Add the following data items as mandatory
o Expected Connection Type
. Expected Market Segment

+ During testing of the changes to the MPAN Request process
Supplier questions, it has been noted that the ‘Type of

Premises’ question currently aligns to the 'MPAN
Designation' and includes a 'Commercial' enumeration

- As the MPAN designation is being removed and replaced
with the Domestic Premise Indicator for MHHS, the
‘Commercial’ enumeration is no longer applicable

CODE

Please answer the following

Type of Premises *

[ Please Select '}

Unknown

Domestic

Non-Domestic

Please Select v

Site power status *

Please Select v

Expected Connection Type *

Please Select v
Approximate age of premises *

Please Select v
Open complaint status *

Please Select v
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NEW METERING POINT REQUEST UPDATE -
IMPACT & APPROACH

Impact = limited
For DNO info only. DPI will be set by Supplier on registration as normal

No impact on EES solution going through testing, New Metering Point Request tool is a standalone module in SDES

Approach:
Direct Change Request (CR) from RECCo to EES Provider - covered in the MHHS cutover CR, currently under IA

Implemented alongside previously agreed updates to the tool

Ask of Change Issues Group:
- SDES requirements for this request are not codified in the REC, no code change required

REC Parties to take the opportunity to review and comment on intended approach for progression directly with the SDES Provider
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